
 

 
 

Ecommerce Lead  
London (EC1R 0HA) 

Competitive Salary, plus benefits 

Curve Games is a leading independent publisher working with development partners across the 
world to bring standout interactive entertainment to gamers everywhere. From enduring favorites 
like For The King and Wobbly Life, to critically acclaimed titles such as Dungeons of Hinterberg and 
Wax Heads, and the multi-million-selling phenomenon Human Fall Flat, we’re proud to champion 
distinctive games that build loyal global audiences. 
 
We are seeking an Ecommerce Lead to own and deliver promotional strategies across our digital 
storefronts and distribution channels, including Steam, PlayStation, Nintendo, Xbox, and direct-to-
customer platforms. This role will play a key part in driving revenue growth, enhancing customer 
engagement, and optimising commercial performance across the lifecycle of each product. 
 
Whilst this is not a marketing role, we are looking for someone who understands and is passionate 
about the gaming market and its trends, whilst being able to align channel marketing activities with 
audience strategy to deliver against commercial goals.  
 
If you have an analytical mindset, passion for commercial strategy and campaign tactics, and hands-
on experience of monetising incoming traffic to maximise transactional sales, then Curve could be 
your next adventure! 
 
Job Role 
Reporting to the Commercial Strategy Director, the Ecommerce Lead will be responsible for:  

  
• Manage planning, setup, execution, and optimisation of promotional calendars across all 

digital platforms and distribution channels to maximise revenue, engagement, and 
profitability. 

• Support the development and maintenance of pricing and monetisation frameworks, and the 
creation of global price books, reflecting Curve’s wider commercial strategy and objectives. 

• Be responsible for communications relating to catalogue updates, promotional campaigns, 
and key commercial initiatives. 

• Monitor and report on key performance indicators for marketing and promotional campaigns 
to identify insights and opportunities for optimisation. 

• Deliver actionable recommendations to improve campaign effectiveness, customer 
engagement, and commercial performance. 

• Support the planning and execution of direct-to-consumer campaigns to drive customer 
awareness, engagement, retention and revenue growth opportunities. 

• Collaborate with internal and external stakeholders to ensure successful delivery of 
campaigns, promotions, and commercial priorities. 

• Produce regular reporting, post-campaign reviews, and performance updates to support 
business decision-making and continuous improvement. 

 
 
 
 
 



 

 
Required Background and Skills  

• 3+ years in a games business (retail or publisher) directly working on campaigns for digital 
games and services. 

• Strong analytical skills with experience interpreting audience-related data including traffic, 
sales and conversion data to drive informed decision-making. 

• Experience managing promotional calendars, campaign execution processes, and cross-
functional project coordination. 

• Experience supporting pricing, monetisation, and promotional strategies. 
• Experience working with external partners, such as game publishers and vendors.   
• Very high attention to detail and data input accuracy. 
• Excellent organisational and time-management skills. 
• Strong written and verbal communication skills.    
• Ability to work effectively with cross-functional teams.    

Desired Experience and Skills 
 

• Experience managing multiple campaigns simultaneously  
• Experience managing promotions across digital storefronts such as Steam, Playstation Store, 

Xbox Store, Nintendo eShop and more 
• Knowledge of the gaming industry and its trends.    

 
What you get from us: 
 
Curve Games are always striving for excellence in what we do as a business, but also as an employer. 
We believe supporting our staff, not only ensures productivity is high but encourages them to keep 
happy and healthy. We achieve this through creating a friendly and inclusive work environment 
balanced between in-person attendance and by working from home. 
 

• 25 days holiday plus bank holidays 
• Medicash (Health Cash Plan), including EAP 
• Discretionary bonus scheme (role dependent) 
• Contributory pension scheme 
• Group Income Protection, Critical Illness and Life Assurance Cover 
• Ride2Work scheme 
• Employee referral scheme 
• Monthly wellness allowance 
• Volunteering leave 
• Enhanced maternity and paternity leave 
• Long service leave 

 
Want to apply? 
 
We'd love to learn more about you. To apply, please submit your CV and any relevant supporting 
documents to careers@curvegames.com. We thank all applicants for their interest; however, 
responding to every candidate is not always possible. Only those selected for the next stage of the 
process will be contacted. 
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